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Introduction

Looking to shake up your 2017–2018 open enrollment 

communications? You’ve come to the right place!

In this third edition of The Ultimate Open Enrollment 

Communications Playbook, you’ll find a treasure 

trove of resources to help you plan, communicate, 

and engage better than you ever have before. (P.S. If 

you downloaded last year’s version, good news: we 

added a ton of new stuff!)

Inside you’ll find:
  

 A four-month open enrollment  

communication schedule

12 handy open enrollment prep checklists 

and communication examples

Surprising advice on engaging even your most 

elusive, unenthusiastic employees

9 brand-new communication ideas

Links to new ALEX videos, webinars—and more!

 

If you have any suggestions for other information 

you’d like included in next year’s edition—or if you 

want to learn more about ALEX, our interactive 

benefits decision support tool—please visit meetalex.

com/contact—and one of our friendly representatives 

will get right back to you.

Happy open enrollment!

https://www.meetalex.com/
http://meetalex.com/contact
http://meetalex.com/contact
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THE SCHEDULE

https://www.meetalex.com/
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If you haven’t yet reflected on the success or failure 

of last year’s open enrollment communications, 

now’s the time.

Planning and Strategy

Review last year’s communication 
plan with your team1

Collect a few of last year’s employee 

communications (PowerPoint presentations, 

emails, mailers, etc.).

Work with your team to answer these questions 

about the communications:

What parts might have been unclear or raised 

more questions?

What parts did a better than average job of 

grabbing their attention?

Where might an image have helped?

 HOT TIP 

Consider asking your company’s 

communication specialists (writers, 

artists, and/or marketers) for feedback. 

Outside opinions and suggestions are 

super helpful…and they’ll have a lot of 

them (creatives, amiright?).

https://www.meetalex.com/
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Planning and Strategy
(Continued)

Naturally, your yearly open enrollment communication 

goals will vary depending on your departmental and 

company-wide goals.

Maybe your primary focus is getting more people to 

enroll in your company wellness program.  

Or attempting to migrate more people into a new 

plan. Or simply trying to raise the usage numbers on a  

benefits decision support tool you’ve invested in.

1. Make sure to figure out both your primary and 

secondary objectives for open enrollment. Once 

you’ve got them nailed down, set up a goal and a 

stretch goal for each one. 

2. After that, think about what might motivate your 

employees to take the actions needed to achieve 

those goals.  

3. List out what your employees stand to gain if they 

take those actions, and what they might lose if they 

don’t.  

4. Get employees to perk up and pay attention by 

highlighting those potential benefits and losses 

in your messaging (e.g. spending 10 minutes with 

ALEX could help you save hundreds of dollars on 

health care this year.)

Set clear goals and choose 
a marketing theme2

For more specific advice on how to use 

marketing tactics to engage your workforce 

this year, download our new eBook, 

3 Secrets to Creating the Most Engaging 

Open Enrollment Ever. 

https://www.meetalex.com/
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Sign up for an online survey provider (like 

SurveyMonkey) if you don’t already have one. 

Take 20 minutes to build a brief survey that lets your 

employees anonymously answer questions about their 

communication preferences.  

Your questions will vary depending on what you’re 

trying to find out, but here’s an example for reference.

Four Quick Questions About Our Enrollment  
Season Communications

1.  How effective were our benefits communications 

(emails, seminars, etc.) in helping you make 

confident choices about your benefits last year?

Ø Effective 

O Somewhat effective 

O Neither effective nor ineffective 

O Somewhat ineffective 

O Ineffective

 

2.  If we held ALEX-specific office hours to answer your 

benefits questions during open enrollment, how 

likely would you be to attend?

Ø Very likely

O Somewhat likely

O Somewhat unlikely

O Very unlikely

3.  Would you be more likely to read reminders about 

open enrollment if we texted them to you rather 

than emailing you??  

Ø Yes 

O No

4.  What parts of choosing your benefits feel most 

confusing or frustrating? 

Comments: 

Get feedback about last year 
and your ideas for the future3

Planning and Strategy
(Continued)

 HOT TIP 

Before sending out the survey, 

consider sending employees some of 

last year’s benefits communications 

to jog their memories.

https://www.meetalex.com/
http://www.surveymonkey.com
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Even though your open enrollment plans might be 

murky three or four months out, there are a few things 

you can do now to make your life easier down the road.

Make your benefits guide better 
this year...by starting early1

Not all benefits guides are created equal. The best 

ones are designed to minimize confusion and give 

easy access to essential information. The not-so-great 

ones are overly wordy, visually overwhelming, and 

make a wonderful…doorstop.

To make your guides more useful to your workforce, 

consider the following:

Put yourself in the shoes of a new company 

employee: what might their top three questions 

be? How quickly will they get answers to those 

questions using your current guide? How might 

they get those answers faster?

Put the most important information first on every 

page. 

Put calls-to-action in their own box or sidebar 

section to highlight their importance.

Make sure the section titles in your table of contents 

match the titles on the actual pages exactly. (Check 

out this ALEX video for more tips on effective tables 

of contents.) 

Consider color-coding the main sections of the 

guide to visually distinguish them from each other.

Encourage folks to use ALEX by mentioning it right 

in the introduction along with the page number to 

turn to for more information. 

For even more ideas on improving your 

benefits guide, download our new eBook: 

9 Tips for an Engaging, Readable, Not-Boring 

Benefits Guide

To Do: 12–16 Weeks Before 
Open Enrollment

https://www.meetalex.com/
https://www.meetalex.com/blog/video-setting-the-table-contents/
https://www.meetalex.com/blog/9-tips-engaging-readable-not-boring-benefits-guide/
https://www.meetalex.com/blog/9-tips-engaging-readable-not-boring-benefits-guide/
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Want to get new or hesitant employees to use a new 

benefits decision support tool? 

Put out a call for employees who’ve had a good 

experience with it, interview them for 10 minutes (on 

camera, over the phone, or via email), and use their 

feedback in this year’s messaging. The wider variety 

of employee types you capture, the better…honest, 

first-person accounts of using a product or service are 

a super-powerful marketing tool that not enough HR 

departments are using. 

Want more info on how to conduct 

employee testimonials? Download 9 Free 

(or Almost Free) Tips for Creating and Using 

Employee Testimonials in Your Benefits 

Communication.

Have you been relying on generic stock art of happy 

worker-types to add visual spice to your flyers, guide, 

posters, and handouts? 

This year, humanize your communications by 

featuring group shots of a cross-section of your 

actual employees. Make a point of getting pictures of 

employees who represent both the range of jobs and 

the diversity of your workforce.

Gather employee testimonials 
for your OE messaging2 Get a photographer to take pictures 

of your employees at work 3

To Do: 12–16 Weeks  
Before Open Enrollment
(Continued)

https://www.meetalex.com/
https://www.meetalex.com/blog/9-tips-employee-testimonials-benefits-communication/
https://www.meetalex.com/blog/9-tips-employee-testimonials-benefits-communication/
https://www.meetalex.com/blog/9-tips-employee-testimonials-benefits-communication/
https://www.meetalex.com/blog/9-tips-employee-testimonials-benefits-communication/
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What do you want to communicate?

To to whom do you want to communicate it?

How will you communicate it to them (ex. emails? 

PowerPoints?) 

When will this communication happen?

Download this handy messaging plan worksheet to 

help you and your team suss out the details.

Set up a team meeting to break down all the print and 

digital content you’ll need to tweak or create from 

scratch. Keep in mind that everything should tie back to 

your overall theme and be as memorable as possible.

Provide the artists, writers, UX designers, and other 

people who will need to update or create this content  

with the necessary text or art guidance. 

(You might also consider sending them this eBook about 

creating super-engaging benefits communications 

written by Jellyvision founder, Harry Gottlieb.)

If you need to hire outside talent but aren’t sure where 

to look, some national freelance talent agencies include 

Aquent, Creative Circle, The Boss Group, and Artisan.

To Do: 8 Weeks  
Before Open Enrollment

Create an open-enrollment-
specific messaging plan1

Identify your needs for new and/or 
revised content.2

By now, you should have the dates and times of this 

year’s open enrollment locked down. You’ll also have 

a much better understanding of the plan designs and 

costs. 

Now is a good time to start doing the following:

https://www.meetalex.com/
https://na3.salesforce.com/sfc/p/#500000007TF3/a/50000000Ljr3/LnyK6aJoHFOusW_LGqTrp799fFsj4BWStL9a9rppE1E
https://www.meetalex.com/blog/beating-benefits-bewilderment/
https://www.meetalex.com/blog/beating-benefits-bewilderment/
http://www.aquent.com
http://www.creativecircle.com
http://www.thebossgroup.com
http://www.artisantalent.com
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To Do: 8 Weeks  
Before Open Enrollment
(Continued)

We’d suggest holding your live meeting one week 

before the first day of open enrollment. Run it too 

early, and folks will forget by the time they need to 

make their choices. Run it too late, and they’ll feel 

pressured and rushed.

If your company has multiple locations around the 

country, make sure every HR representative on the 

ground is working off of the same PowerPoint and 

using the same talking points.

If you do have meetings at multiple locations, consider 

having the most knowledgeable members of your HR 

team call in so they’re available to answer questions live.

Consider running a live webinar at least twice in the 

first few days of open enrollment. Provide a link to the 

recording of it throughout open enrollment for anyone 

who can’t make it.

If your company has employees working around 

the clock, make sure to account for their schedules. 

Scheduling your webinars at different times of the day 

increases the likelihood of employees being able to 

attend. 

Plan live meetings and  
webinar events3

https://www.meetalex.com/
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To Do: 4 Weeks Before 
Open Enrollment

If you used intranet banners last year, be sure to  

update them so they look and sound new. In addition 

to a single general banner ad, consider adding a  

variety of banner ads that appeal emotionally to  

various segments of your population. 

Don’t overlook one of the most effective 

communication channels you have at your disposal: 

employees’ bosses. Make up a manager’s toolkit that 

includes basic talking points and FAQs they can use to 

help deliver your OE message to employees.

But! Don’t just drop this on your managers with 

nothing more than a high-five. Provide them 

with some ideas of when and how to share the 

information…the easier you make it for the managers, 

the more likely they’ll actually do it.

Publish intranet banner ads1 Start making a manager’s toolkit2

Now’s the time to start reminding your employees 

that open enrollment is on the horizon.

ALEX Customers 
Don’t forget that we have ALEX-related 
intranet banners available for download at 
ALEX Central. See some examples on page 41.

https://www.meetalex.com/


© 2017 The Jellyvision Lab, Inc. All rights reserved. meetalex.com | 14

Ask everyone in your HR department to add a line like 

“Don’t forget: open enrollment starts [Month], [Day]!” 

to their email signatures.

Also, strongly suggest that the managers in your  

company do the same, so employees will see the  

message repeatedly from the people they interact  

with every day.

Here are two ways you might approach this:

Kimberly Galitz

312.555.1212

Shift Supervisor

Placeholder Industries

Need help picking your benefits this year? 

Talk to ALEX!

Mark Rader

312.555.2323

Vice President of Global Benefits 

Placeholder Industries 

Don’t forget: open enrollment starts 

November 16!

Add a note about open enrollment  
to your email signature

3

To Do: 4 Weeks  
Before Open Enrollment
(Continued)

https://www.meetalex.com/
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Want to encourage folks to watch or attend? If you 

have the budget for it, consider offering a small 

incentive—say, a $5 Starbucks gift card, or a chance 

to win a free day off in a raffle—to everyone who 

participates.

It might help move a few people off the fence and 

into a folding chair.

To Do: 1–2 Weeks Before 
Open Enrollment

Print assets like posters, flyers, and table tents can be 

remarkably effective at grabbing employee attention 

in a cost-effective way. Break rooms, cafeterias, and 

parking structures are great choices, and a strategically 

positioned flyer next to a time card machine, office 

copier, or water cooler can work wonders.

Hold your benefits webinars and/or 
live presentations1 Put up on-site posters, flyers, and  

table tents2

The communications you send out during this time 

should remind your employees that open enrollment is 

right around the corner, and give them the information 

they’ll need to make the best possible choices.

ALEX Customers 
Don’t forget to download an ALEX poster  
on ALEX Central.

ALEX Customers 
Check out our handy How to Lead an ALEX® 
Demo and ALEX PowerPoint Overview guides 
on ALEX Central.

https://www.meetalex.com/
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If you haven’t already done so, compile a list of what 

you anticipate this year’s FAQs to be and answer 

them as clearly and succinctly as possible. Then put 

them either on your intranet or email them to your 

workforce as a PDF.

Here are a few common open enrollment FAQs and 

one approach to answering them:

Q:  What happens if I don’t sign up for anything 

during open enrollment? 

A:  Oh, no! Don’t do that. Placeholder Industries uses 

an active enrollment, which means you can’t just let 

your choices roll over from year to year. You have 

to log into our enrollment system and make your 

selections before [Date here].

If you don’t make your choices by [Date here], you’ll 

have to wait until next year’s open enrollment period 

before you can sign up for benefits.*

(*Unless you experience a qualifying life event like 

getting married or divorced, having a baby, or if your 

spouse loses his or her job.)

Q:  Why are we getting rid of the HMO plan? 

A:  We understand that the HMO was a popular plan 

(20% of Placeholder Industries employees were  

enrolled in the HMO last year), but the current 

health care environment is making it impossible for 

us to keep offering it at an affordable rate. Instead 

of increasing everybody’s premiums (the amount 

you contribute toward the cost of the plan), we 

decided to replace the high-premium HMO with a 

low-premium PPO with HSA account. 

Create and share answers to this 
year’s likeliest FAQs3

To Do: 1–2 Weeks  
Before Open Enrollment
(Continued)

https://www.meetalex.com/
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Q: Can somebody help me pick the right benefits? 

A:  Of course! That’s what we’re here for. We suggest 

you talk to ALEX first. ALEX is an easy-to-use  

interactive benefits counselor who will explain all 

your benefit options and help you figure out which 

ones will be best for you and your family.  

 

 If you have questions that ALEX can’t help with (like 

questions about specific medications or health care 

services you require), you’re welcome to contact 

the Benefits Help Desk at 312.555.1212.

Q:  Will my prescription be covered under our  

prescription plan? 

A:  In a word, yes. Our prescription drug plan will  

cover the cost of your prescribed medications, but 

the cost of your copay may vary. Retail prescription 

copays are $10 for generics, $35 for brand  

formulary, $60 for brand non-formulary, and $150 

for specialty drugs. 

 

You can get more information on drug copays at  

expressscripts.com or by calling the Benefits Help 

Desk at 312.555.1212.

Q:  What if I make a mistake? Will I be able to fix it 

after open enrollment closes? 

A:  Yes. Our company does allow employees to make  

corrections to open enrollment elections, but you 

must do so before [Date here].  

 

All corrections must be made via the Benefits Help 

Desk at 312.555.1212. You cannot make changes 

through the enrollment platform after [Date here]. 

 

Please note, the correction period is not meant as  

an extension of the open enrollment period. Only  

corrections will be accepted during this period.

To Do: 1–2 Weeks  
Before Open Enrollment
(Continued)

https://www.meetalex.com/
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Q:  I will be on vacation during open enrollment.  

Can I make elections when I return?

A:  No, you must make your elections during the open 

enrollment period, which is [Date here]. 

Q:  Why am I being prompted to provide a Social 

Security number for my dependents? 

A:  Centers for Medicare and Medicaid Services (CMS), 

the agency that monitors the claims collections 

from employers for Medicare, requires all employers 

and retirees to provide the social security number 

of any employee/retiree and dependent covered 

through an employer sponsored medical plan. CMS 

uses this to cross reference any Medicare partici-

pant who also has coverage through an employer, 

as the employer plan becomes primary. The prompt  

is an alert that information is missing for an  

enrolled dependent.

If you’re planning on sending postcards to people’s 

homes reminding them to enroll, schedule one to 

arrive a few days after open enrollment has begun. 

If you’re planning on sending postcards to people’s 

homes reminding them to enroll, schedule one to 

arrive a few days after open enrollment has begun. If 

you send the postcard too early, people might want to 

take immediate action and not be able to; in the biz, 

that’s known as a “missed opportunity.”

Schedule first postcard if you’re 
doing a postcard campaign4

To Do: 1–2 Weeks  
Before Open Enrollment
(Continued)

ALEX Customers 
Don’t forget to download an ALEX postcard  
on ALEX Central.

https://www.meetalex.com/
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Now’s the time to gently and tactfully pester your  

employees about enrolling by the deadline—and  

provide them the resources they need to do so.

Email #1 — Announcement Email (First Day of OE) 

(Go to page 32 in this handbook to see an example)

 Email #2 — First Reminder Email (Halfway through OE)

Email #3 — Second Reminder Email (The day before  

OE ends)

If you’re doing a postcard get-the-word-out campaign, 

send a second postcard that arrives 3-5 business days 

before the end of your open enrollment. Make it clear 

time is running out to enroll in order to create a sense 

of urgency. 

Send out at least three  
company-wide emails1 Schedule a reminder postcard a 

few days before the end of OE2

To Do: During Open 
Enrollment

 HOT TIP 

Make sure to indicate the negative 

consequences of not enrolling in time, 

especially in the final two emails. 

https://www.meetalex.com/
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To Do: During Open Enrollment
(Continued)

On the last day of your benefits enrollment period, 

we’d recommended you enjoy one of our delicious 

benefits cocktails or mocktails.

For our delicious recipes, go to page 46. 

If you haven’t already, email the managers at your 

company, asking them to remind their employees 

to enroll before the deadline, and to make sure their 

teams are aware of the biggest changes to your 

offerings this year.

Send talking points to 
company managers3 Celebrate that it’s over!  

Woooo-hoooo!4

ALEX Customers 
Remember to use the ALEX postcard  
template on ALEX Central.

https://www.meetalex.com/
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TOOLS &  
INSIGHTS

https://www.meetalex.com/
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ALEX Open Enrollment  
Communications Checklist

Action Item Date Due Date CompletedWhat To Do: 

Planning & Strategy

12-16 Weeks

8 Weeks

4 Weeks

Review last year’s communication plan

Set goals and pick a theme

Get feedback about last year and your 

ideas for the future

Start making benefits guide

Gather employee testimonials

Take photos of employees 

Create messaging plan

Nail down content needs

Plan live meetings and webinar events

Publish internet banner ads

Start manager’s toolkit

Add note about open enrollment to 

your email signature

https://www.meetalex.com/
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ALEX Open Enrollment  
Communications Checklist

Action Item Date Due Date CompletedWhat To Do: 

1-2 Weeks

During OE

Hold your live meetings and/or 

webinar events

Put up posters, flyers, table tents, etc.

Create a list of this year’s likely FAQs

Send first postcard if doing 

postcard campaign

Send out announcement email

Send out first reminder email

Send out second reminder email

Send second postcard a few days into OE

Send talking points to company managers

Celebrate with or without benefits cocktails

https://www.meetalex.com/
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As you’re considering the best ways to get your  

employees to take the actions you’d like this  

enrollment season (be it using ALEX, going to  

your benefits fair, or joining the company wellness  

program), push yourself to think like a marketer. 

In other words, put yourself in the shoes of the 

many types of people on the receiving end of the 

communications you’re putting out in the world. Then 

challenge yourself to address their concerns, worries, 

and motivations in the most engaging way possible.

Here are a few specific suggestions. 

All of us—even super-evolved types like you and me—

tend to jump right to the question: why should I care? 

Or: what’s in it for me? 

So, in your marketing materials, be sure to answer 

that question. Will using ALEX spare employees the 

regret they might feel if they missed out on potential 

savings? Will it give them peace of mind? Will it be the 

best benefits-related seven minutes of their life?

In short, don’t just tell your employees what they 

should be doing. Tell them why it matters to them.  

In as few words as possible.

Employees are definitely thinking about the bottom 

line, so why not use that to your advantage? Instead of 

leading with a generic “Let ALEX help you choose your 

benefits” message, consider something more pointed 

like: “Are you sure last year’s plan is saving you the 

most money? Double check with ALEX.”

5 Tips for Creating 
More Engaging Open 
Enrollment Messaging

Answer the question “What’s 
in it for me?” 1

Don’t be shy about talking 
dollars and cents2

https://www.meetalex.com/
https://www.meetalex.com/blog/lollapalooza-effective-open-enrollment-communication/


© 2017 The Jellyvision Lab, Inc. All rights reserved. meetalex.com | 25

Formula for an effective money-based  

call-to-action: 

(For Singles)

Step 1: Get the premium cost for your 

most  

expensive plan

Step 2: Subtract the premium cost for your  

least expensive plan.

Step 3: Use the difference in a snappy  

message like this:  
 
Want to know how you can save as much 
as [difference amount here] per month in 
insurance premiums this year? Talk to ALEX!

5 Tips for Creating  
More Engaging Open  
Enrollment Messaging
(Continued)

In addition to your one-size-fits-all messages, 

consider creating messaging that appeals directly to 

those folks most likely to pay extra-special attention to 

their benefits plan options this year. For example,  

some of your posters or banner ads might ask:

•   Are you a little behind on saving for retirement? 

•  Did anyone in your family start taking any new 

medications last year? 

•   Did you recently have your first child?

The message would conclude: If so, make sure to take 

a few minutes to talk with ALEX.

Consider appealing to specific  
sub-groups of employees3

https://www.meetalex.com/
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This is sort of a no-brainer, but it’s worth mentioning 

anyway. 

Do a big percentage of your employees work in the 

field, away from the internet? If so, an email-heavy 

campaign probably isn’t the best plan. 

Instead, you might focus on distributing break room 

posters and flyers. Send postcards to the home. 

Ask on-site manager to call a meeting. And provide 

managers with talking points to discuss during their 

stand-up meetings with staff.

For more ideas on how to reach non-desk 

workers, download our eBook, 8 Clever 

Ways to Get the Word Out to Hard-to-Reach 

Employees.

We’re big believers that incorporating a little tactful  

humor into the dry, impersonal world of benefits can 

go a long way towards getting your employees to perk 

up and listen to what you have to say. 

For specific advice on using a little levity in 

your benefits communications, download 

our eBook, 9 Tips for Using Humor in Benefits 

Communication. 

Tailor your awareness campaign  
to your workforce4 Sprinkle in some humor,  

when appropriate5

5 Tips for Creating  
More Engaging Open  
Enrollment Messaging
(Continued)

https://www.meetalex.com/
https://www.meetalex.com/blog/8-clever-ways-to-get-the-word-out-to-hard-to-reach-employees/
https://www.meetalex.com/blog/8-clever-ways-to-get-the-word-out-to-hard-to-reach-employees/
https://www.meetalex.com/blog/8-clever-ways-to-get-the-word-out-to-hard-to-reach-employees/
https://www.meetalex.com/blog/9-tips-humor-benefits-communication/
https://www.meetalex.com/blog/9-tips-humor-benefits-communication/


© 2017 The Jellyvision Lab, Inc. All rights reserved. meetalex.com | 27

9 Outside-the-Box  
Open Enrollment 
Communication Ideas

There’s a marketing term we like to kick around the 

ALEX office called “creative disruption.” 

In a nutshell, messages that are creatively disruptive 

throw off the way your audience normally consumes 

information. They surprise. Catch people off guard in 

a delightful way. And most importantly, they tend to 

get filed into the ol’ memory bank.

So how might your open enrollment communications 

do all of these things? Here are nine outside-the-box 

ideas to consider:

Are you introducing a new initiative or plan and want 

your workforce to really pay attention? Consider 

asking your CEO or another person of influence to 

buy into the program and send an email to employees 

directly, encouraging them to do just that. 

Want to encourage folks to use your new open 

enrollment benefits decision support tool, or watch 

your how-to webinar? Consider socking away some 

money from your budget for prizes. Here are a few 

ideas related to ALEX:

Use ALEX, and you’ll be entered into a raffle to get 

$1,000 added to your HSA fund. (Five such prizes  

will be offered.)

Use ALEX, and be entered into a raffle to receive 

two extra PTO days. Or: everybody who uses ALEX 

gets an extra PTO day!

Use ALEX, and be entered into a raffle to have 

your entire yearly deductible costs covered by the 

company. 

Ask a prominent company leader to send 
an email on your department’s behalf1

Don’t be afraid to offer incentives2

https://www.meetalex.com/
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Already have a company Facebook account? Consider 

creating a special company Facebook page devoted 

to open enrollment.

Encourage your workforce to follow the page (up-

dates you make will appear in their feed). To sweeten 

the pot, consider offering a small incentive for every 

employee that does so.

If you have a list of your employees’ cell phone  

numbers, you can provide that information to a 

third-party vendor (Trumpia, MailUP, Mozeo and  

Twilio are but a few) and have them text important 

messages (written by you) with links, whenever you 

want. If emails and signs around the office don’t seem 

to get through, this might help.

Ask your IT team if there’s a way to apply a screen  

saver message to all the computer monitors in your 

office. Choose one particular day to have the new 

screensaver appear (leave it on longer and folks might 

start to get tired of it).

9 Outside-the-Box Open 
Enrollment Communication Ideas
(Continued)

To create some positive buzz around ALEX, consider 

hosting some fun onsite lunch-time activities with an 

ALEX theme. 

One of our customers had success getting employees 

engaged by hiding ALEX magnets around the office, 

and entering anyone who found one in a raffle for 

a prize. Other splashy ideas you might consider: a 

friendly game of bean bag toss, except with ALEX 

stress balls instead of bean bags, or serving up some 

of our benefits-themed mocktails in your break room. 

Hire a vendor to text employees 
on their smartphones4

Introduce a last-second reminder 
screen saver message5

Host fun lunchtime ALEX-focused
activities during open enrollment6

Use social media if possible3

https://www.meetalex.com/
http://trumpia.com/
https://www.mailup.com/
https://www.mozeo.com/
https://www.twilio.com/
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Do your employees get tripped up when trying to  

figure out how to log into a particular website, or  

accomplish some online benefits-related task?  

Consider making a quick tutorial-style video that 

shows someone from your team successfully doing 

that tricky thing step-by-step. (Or hire an outside  

vendor to help you.)

Interested in trying this out? Below are a few software 

options you might consider to help you  

record on-screen activity:

For PCs and Macs
Camtasia (paid software)
Jing (free software) 

For PCs only 
CamStudio (free software) 

For Macs only:
QuickTime (which should already be installed  
on your Mac) and Soundflower.

(To find out how to sync these up,  
watch this brief tutorial.)

Consider including a call-out in the emails you send 

to your workforce that says something like this: 

(Psst! Are you not the person who calls the health 

care shots at your house? If so, forward this email to 

whoever does. Thanks!)

Does your company use messaging or collaboration 

software like Skype, Slack, Chatter?

If so, make the most of these channels to promote 

ALEX and your benefits messages. Specifically, you 

might create an Open Enrollment Slack channel, 

post reminder messages on Chatter, and/or add a 

fun open-enrollment-themed message under your 

Skype handle.

Make a simple “how to” video to  
demonstrate complicated tasks7

Remind employees to forward OE 
emails to their partner or spouse8

Make use of internal 
communication platforms9

9 Outside-the-Box Open 
Enrollment Communication Ideas
(Continued)

https://www.meetalex.com/
https://www.techsmith.com/camtasia.html
https://www.techsmith.com/download/jing/
http://camstudio.org
http://soundflower.en.softonic.com/mac
https://www.youtube.com/watch?v=uCK_2spOnFM
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Links to More  
Resources

Transforming Boring Benefits Emails

Do you suspect your benefits emails leave something 

to be desired—but you’re not sure how to spruce 

them up? This video will show you exactly what to do.

Let’s Repair a Lame First Sentence for a Benefits Email

One of the most common mistakes HR folks make 

when sharing benefits news is that they focus more on 

their excitement than they do on why their employees 

should care. In this video, watch how we transformed 

a pretty darn lame us-focused opening sentence into 

a much more powerful you-focused one.

Newsletter-Style Email and Terrible Headline Disease

Whether you’re writing newsletter email headlines 

to organize content or to break up longer blocks of 

text, you should structure your headlines and sub-

headlines in a way that catches the reader’s attention 

and gets them excited about the content they’re about 

to read. Here’s how!

5 Presentation Tips for HR Pros Who Hate Giving 

Presentations

In this fun, helpful video, HR Communication expert 

and pal of ALEX, Kris Dunn, shares five practical things 

you and your HR team members can do to make 

your Power Point presentations more organized and 

engaging — and the common-sense key to gaining 

confidence in front of a group. 

What Makes a Great Benefits Postcard

Postcards are great for getting benefits messages to 

employees and their families. And because you’re 

dealing with a limited amount of space, they force 

you to boil your message down to the most essential 

elements. Learn how to do that well in this video.

ALEX Communication 
Tutorial Videos  1

This playbook is but one of many online resources 

we’ve created for benefits professionals like you. 

Below are links to some other content we hope 

you’ll find useful:

2017
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OPENENROLLMENTCommunicationPlaybook

https://www.meetalex.com/
https://www.meetalex.com/blog/transform-boring-emails/
https://www.meetalex.com/blog/email-first-sentence/
https://www.meetalex.com/blog/terrible-headline-newsletter-email/
https://www.meetalex.com/blog/5-presentation-tips-for-hr-pros-who-hate-giving-presentations-a-helpful-video/
https://www.meetalex.com/blog/5-presentation-tips-for-hr-pros-who-hate-giving-presentations-a-helpful-video/
https://www.meetalex.com/blog/makes-great-postcard-part-1/
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9 Tips for Using Humor in Benefits Communication

Sometimes a little carefully crafted humor can be just 

what it takes to help your benefits communication 

break through the noise and connect with your 

employees. In this eBook, we’ll share nine tips on 

adding a little levity to your benefits information 

without sounding like a schmuck.

6 Tips for Communicating Benefits to Millennials

Your employees in their twenties and early thirties are 

the new workforce majority, and if you want them to 

give a hoot about your benefits messaging, now’s the 

time to add to your bag of tricks. Download this new 

eBook to get started!

3 Secrets to the Most Engaging Open 

Enrollment Ever

What does the world of marketing have to teach 

benefits pros about creating a super-engaging and 

effective get-the-word out campaign? Learn all 

about it in this popular new eBook! (Includes twelves 

out-of-the-box messaging ideas and easy-to-follow 

checklists tailored to different types of companies.)

8 Clever Ways to Get the Word Out to Hard-to-

Reach Employees

Does your company have a good amount of non-

desk workers? Or do you have a fairly dispersed 

workforce, spread out at a bunch of locations? If so, 

we’ve got some great ideas on how to make sure 

your benefits messaging reaches every last one of 

them.

9 Tips for an Engaging, Readable, Not-Boring 

Benefits Guide

Get simple, practical advice from professional 

creatives on how to make your benefits guide easier 

to understand and easier on the eyes. 

Links to More  
Resources
(Continued)

ALEX eBooks2
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https://www.meetalex.com/
https://www.meetalex.com/blog/9-tips-humor-benefits-communication/
https://www.meetalex.com/blog/communicate-benefits-to-millennials/
https://www.meetalex.com/blog/3-secrets-creating-most-engaging-open-enrollment-ever/
https://www.meetalex.com/blog/3-secrets-creating-most-engaging-open-enrollment-ever/
https://www.meetalex.com/blog/8-clever-ways-to-get-the-word-out-to-hard-to-reach-employees/
https://www.meetalex.com/blog/8-clever-ways-to-get-the-word-out-to-hard-to-reach-employees/
https://www.meetalex.com/blog/9-tips-engaging-readable-not-boring-benefits-guide/
https://www.meetalex.com/blog/9-tips-engaging-readable-not-boring-benefits-guide/
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Links to More  
Resources
(Continued)

ALEX Webinars3

9 Benefits Communication Tips to Help Employees 

Get the Hang of HDHP

When a new plan year begins, and your employees 

actually start trying to use those new plans, you’re 

bound to be hit up with a ton of questions. In this 

webinar, you’ll discover nine simple strategies you 

can put into place this year to proactively help your 

employees with HDHPs become savvier health care 

consumers--and bigger fans of their new plan.

7 Ways to Boost New Hire Engagement and 

Retention with Right-Place, Right-Time Benefits 

Communication

Research shows that the better companies 

communicate the real value of their health plans, 

401(k) match, and other benefits to both new hires 

and tenured workers, the more likely those employees 

are to be engaged in their jobs from the get-go…and 

stick around for the long haul. In this webinar, you’ll 

find out how to do just that.

11 Proven Tips for Landing the Perfect HR Tech 

Solutions for Your Company

Want some shiny new technology for your company 

but your leadership is skeptical? In this webinar, 

you’ll learn 3 ways to argue that HR tech should be 

a priority, 5 tips for making your pitch, and 3 ways to 

ensure the choices you make won’t come back to 

haunt you.

Seven Tips for Helping Millennial Employees Navigate 

a Leave of Absence 

Workers between ages 18 and 34 leave work to have 

a child or to care for a sick parent more than any 

other demographic. In this webinar, you’ll learn how 

to answer their most pressing questions, create an 

end-to-end communication plan, and position your 

leave policy as an essential family-friendly benefit. 

7 Benefits Strategy Changes You Can Make to Create 

a World-Class Employee Experience

In this webinar, HR expert Tim Sackett explains why 

Employee Experience is the hot HR topic of 2017, 

shares what successful companies are doing to 

create an amazing employee experience, and lays 

out how exactly to follow their lead.

2017

The Ultimate
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https://www.meetalex.com/
https://www.shrm.org/LearningAndCareer/learning/webcasts/Pages/0117daskal.aspx
https://www.shrm.org/LearningAndCareer/learning/webcasts/Pages/0117daskal.aspx
http://pages.marketing.benefitnews.com/20170207_ebn_jellyvision_ws_lp.html
http://pages.marketing.benefitnews.com/20170207_ebn_jellyvision_ws_lp.html
http://pages.marketing.benefitnews.com/20170207_ebn_jellyvision_ws_lp.html
https://www.shrm.org/learningandcareer/learning/webcasts/pages/0214sackett.aspx
https://www.shrm.org/learningandcareer/learning/webcasts/pages/0214sackett.aspx
https://confluence.jellyvision.com/confluence/display/SALES/7+Tips+for+Helping+Millennial+Employees+Navigate+a+Leave+of+Absence
https://confluence.jellyvision.com/confluence/display/SALES/7+Tips+for+Helping+Millennial+Employees+Navigate+a+Leave+of+Absence
https://www.benefitnews.com/web-seminars/7-benefits-strategy-changes-you-can-make-to-create-a-world-class-employee-experience
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Links to More  
Resources
(Continued)

4 Things to Do Before You Make a Big Change to Your 

Benefits Offerings

Are you and your team (and your CFO) mulling over a 

change to your company’s benefit offerings? Find out 

the four things veteran broker Jon Porta recommends 

you do before taking the plunge. (Teaser: one involves 

thinking carefully about your Millennials.)

5 Tips for Helping Millennials (and Post-Millennials) 

Actually Use Their New Plans

Want your younger workers to be savvier health care 

consumers? Find out how small but important tweaks 

to your messaging can help you break through. 

"My First Time" Handouts for Employees Trying to Use 

a New Health Care Plan

When you switch to a new benefits plan, the most 

stressful health care experience you’re likely to have 

is the first time you try to get medication or go to the 

doctor. With that in mind, we created two editable 

PowerPoint checklists that lay out, step-by-step, 

exactly how an employee should to handle those 

encounters. Download, edit (if needed), and share!

7 Songs to Inspire HR Pros to Crush It in 2017

Enjoy this YouTube playlist of seven inspiring songs 

to get you hyped about reaching your goals this year. 

Includes appearances by T-Swift, Survivor, and the 

infamous Dr. Jean.

6 Tips on Creating a More Empathetic Leave of 

Absence  Process

Veteran HR pro Dawn Burke shares her list of little 

things you can do to provide the best possible 

administrative (and emotional) support to your 

employees taking a leave of absence. 

How to Motivate Employees During OE...When You 

Only Offer One Plan

Do too many of your employees go on auto-pilot 

when it comes to reviewing and choosing their 

benefits every year? Here are three ways to get them 

to perk up and take a closer look.

ALEX Blog Posts4

https://www.meetalex.com/
https://www.meetalex.com/blog/4-things-to-do-before-you-make-a-big-change-to-your-benefits-offerings/
https://www.meetalex.com/blog/4-things-to-do-before-you-make-a-big-change-to-your-benefits-offerings/
https://www.meetalex.com/blog/5-tips-for-helping-millennials-and-post-millennials-actually-use-their-new-plans/
https://www.meetalex.com/blog/5-tips-for-helping-millennials-and-post-millennials-actually-use-their-new-plans/
https://www.meetalex.com/blog/my-first-time-handouts-for-employees-trying-to-use-a-new-health-care-plan/
https://www.meetalex.com/blog/my-first-time-handouts-for-employees-trying-to-use-a-new-health-care-plan/
https://www.meetalex.com/blog/7-songs-inspiring-hr-pros-reach-goals-2017/
https://www.meetalex.com/blog/6-tips-on-bringing-more-empathy-to-the-leave-of-absence-administration-process/
https://www.meetalex.com/blog/6-tips-on-bringing-more-empathy-to-the-leave-of-absence-administration-process/
https://www.meetalex.com/blog/measure-open-enrollment-successes-data-nerd-without-one/
https://www.meetalex.com/blog/measure-open-enrollment-successes-data-nerd-without-one/
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Links to More  
Resources
(Continued)

The 2017 ALEX Benefits Communication Survey

We asked more than 2,000 employees to tell us what 

they know about health care and what they think 

about their companies' benefits communication. 

Here's what we found (the results may surprise you).

Four Reasons Interactive Conversations Beat Videos

What makes interactive benefits conversations like 

ALEX more effective at communicating benefits than 

customized video solutions? Read this post to find out!

The Secret Ingredients That Make ALEX So Engaging 

to Employees

Take a peek behind the ALEX curtain to find out how 

we make ALEX conversations--and what our history 

as the interactive gaming company that made YOU 

DON’T KNOW JACK has to do with helping folks  

understand their benefits.

What I Learned: My True Story of HDHP Panic and 

Confusion

Discover the four things our Chief Marketing Officer 

Bob Armour learned about preparing employees to 

use their new high-deductible plans...from his own 

HDHP communication mistakes. 

5 Reasons Small Companies (& Their Brokers) Love 

Using ALEX

Find why more than 500 companies with fewer than 

2,500 employees, from every kind of industry, turn to 

ALEX to communicate benefits to their employees.

ALEX Customers 
For even more great ALEX content, visit our 
Open Enrollment Communication Help Desk.
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https://www.meetalex.com/
https://www.meetalex.com/blog/the-2017-alex-benefits-communication-survey/
https://www.meetalex.com/blog/four-reasons-interactive-benefits-conversations-beat-videos/
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https://www.meetalex.com/blog/what-i-learned-my-true-story-of-hdhp-panic-and-confusion/
https://www.meetalex.com/blog/company-100-2000-employees-broker-alex/
https://www.meetalex.com/blog/company-100-2000-employees-broker-alex/
https://www.meetalex.com/open-enrollment-communication


© 2017 The Jellyvision Lab, Inc. All rights reserved. meetalex.com | 35

SAMPLE OPEN  
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from Jenn Kloc

ALEX is here!

Hi Justyn,

Enrollment season has begun, and ALEX®, your personal 
benefits expert, is ready to talk to you at any time.

And just who is this ALEX character?

ALEX is a host of a unique online experience that will 
help you understand and make decisions about your 
benefits. “Talking” with him is easy. He’ll ask some basic 
questions about your personal situation (your answers 
remain anonymous, of course), crunch some numbers, 
and explain your available benefits options—all while 
making you laugh.

Want to save time and find the right plans for your 
needs? Check out ALEX at 
demos.jellyvisionlab.com/ALEX right away.

Sincerely yours,
Jenn Kloc
Placeholder Industries

Sample Email

Sample Open Enrollment Announcement Email

SUBJECT LINE: Keep your subject line as short and 
descriptive as possible—the best ones have fewer than  
35 characters (including spaces). 

SENDER FIELD: Think about whom your email will be 
“from.” Will it be yourself or something like “The Company 
Benefits Team”? Whatever you choose, go with a name 
your employees recognize and trust. 

GREETING: If it’s possible for you to customize your  
greeting to individual employees, do so. People are more 
likely to read an email if it was written for them instead of 
a group of people. 

TONE: The best email writing is conversational and 
informative. It’s OK to use a little humor, but don’t be too 
breezy. You want employees to feel like you’re taking their 
benefits decision-making challenges seriously.

CALL TO ACTION: What’s a Call to Action (CTA)? Why,  
it’s the whole reason for sending the email in the first 
place. It’s what you want employees to do (in this case, to 
go use ALEX). Example CTAs include: “Watch out for my 
next message”; “Click here for more information”; “Save 
this date”; and “Go to this link to get started”.

https://www.meetalex.com/
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Sample Email
(Continued)

NOTE TO NON-ALEX USERS: 

All the advice about subject lines, sender fields,  
greeting, tone, and calls to action applies to your own 
“enrollment has begun” emails. In addition to providing 
the basics and a call to action, you might consider listing 
out the top five FAQs you anticipate people having—or 
linking to that content elsewhere. 

Also, if you have a critical mass of things that can’t be 
summarized in a sentence (for our purposes, let’s say 
3-7 things), consider listing off said things in a series of 
easy-to-scan bullets. And when creating these  
bullet points…

•  Begin every bullet with the same part of speech and 
grammatical form. (Good: Check out this link; fill out 
these forms; email me with questions. Not good: 
Check out this link; forms you should know; email 
me with questions.)

•  Avoid using sub-bullets and sub-sub-bullets; adding 
another layer or two of complexity defeats the  
purpose of bullets in the first place.

•  If you can, keep your bullet points symmetrical (one 
line each or two lines each); it looks better and is 
easier to digest.

•  Put the most important items in a bulleted list first 
and last in your list; people tend to remember  
information in those spots best.

https://www.meetalex.com/
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You have until <date>

to choose your benefits.

Lucky for you, ALEX® can help you

get it done—in a matter of minutes.

YOUR
LOGO
HERE

Sample Postcard

NOTE TO NON-ALEX USERS

Follow the same design and copy principles but  
include the URL that allows you to directly choose  
benefits instead.

FRONT

COMPANY LOGO: Make sure your company’s logo  
is displayed prominently. Doing so will distinguish your 
postcard from the metric ton of junk mail that people 
get—and throw away—every day.

INTERESTING VISUAL: The best postcards have 
unexpected and eye-catching visuals. “Eye-catching” 
doesn’t have to be silly or gimmicky—it just has to capture 
the attention of the person who’s supposed to read it.    

TONE: Your postcard’s combination of words and images 
will work together to establish the overall sense of tone. 
We recommend going with something that’s friendly and 
approachable (i.e, not snarky or overly wacky).

TIME FRAME: Be sure to provide specific dates to let 
employees know that they’re working within a very short 
time frame. This creates a sense of urgency.

1

2

3

4

1

2

3

4

https://www.meetalex.com/
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Sample Postcard
(Continued) NOTE TO NON-ALEX USERS

Remove Item #2. The “What”  
here (#3) would state where to find 
any online or printed resources, 
and a CTA link (#4) to where to 
actually enroll in benefits.

COMPANY LOGO: Think of this as junk mail insurance—
putting your logo on both sides of the postcard can  
prevent it from ending up in the trash. 

ALEX LOGO: If you’ve been promoting ALEX in other 
channels (flyers, posters, website banners), then the logo 
will be familiar and eye-catching. And if your employees 
are seeing this logo on the postcard for the first time,  
they’ll know what they’re looking at when they see the 
ALEX logo in your company’s version of the conversation. 

THE “WHAT”: Provide a one-sentence synopsis of what 
ALEX can help employees do. Something like: “ALEX is a 
smart, funny benefits expert who explains your benefits 
options in plain English, and helps you choose what’s  
best for you.”

CALL TO ACTION: What’s a Call to Action (CTA)? Why, it’s the 
whole reason for sending the postcard in the first place. It’s 
what you want employees to do (in this case, to go use ALEX).  

EASY URL: Ideally, the postcard would include a short, 
simple, public-facing URL employees or their family 
members can use to go straight to ALEX. If that’s not 
possible, add in the most direct route to getting there 
available to your employees, whatever that might be. 

TIME FRAME: Emphasize the time frame message from the 
front of the card. That sense of urgency might be what it  
takes to get the person who receives it to turn the card over 
to see the front. 

ADDRESSEE: If it’s possible to address your postcard to 
employees and spouses, you should do so. If not, consider 
something like “John Smith & Family.” Inviting family members 
to use ALEX is a great way to increase usage of the tool.

BACK

1
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3

4
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YOUR
LOGO
HERE

Does picking a health care 
plan have you stumped?

Before you make your benefits selections this year, be sure to spend a few minutes with ALEX to make sure you’re in a plan that’s right for you and your family. Getting into the right plan can save you hundreds of dollars per year.

Talk to ALEX
at <sampleURL> before <Date Here>

https://www.meetalex.com/
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YOUR
LOGO
HERE

Does picking a health care 

plan have you stumped?

Before you make your benefits selections this year, be sure to 

spend a few minutes with ALEX to make sure you’re in a plan 

that’s right for you and your family. Getting into the right plan 

can save you hundreds of dollars per year.

Talk to ALEX

at <sampleURL> before <Date Here>

Sample Poster

NOTE TO NON-ALEX USERS

Maybe a cartoon illustration isn’t your style. Totally get that. Even so, it’s worth your while to take an extra five minutes 
to choose an image for your posters that goes beyond typical yawn-worthy stock art photos. You know, the ones of 
laughing businesspeople. Or focused businesspeople staring at a computer. Or clip art of a heartbeat monitor.

1

2

3

4
5

6

FRONT

COMPANY LOGO: Make sure your company’s logo  
is displayed prominently.

INTERESTING VISUAL: The best posters have 
unexpected and eye-catching visuals. “Eye-catching” 
doesn’t have to be silly or gimmicky—it just has to capture 
the attention of the person who’s supposed to read it.    

TONE: Your poster’s combination of words and images 
will work together to establish the overall sense of tone. 
We recommend going with something that’s friendly and 
approachable (i.e, not snarky or overly wacky).

TIME FRAME: Be sure to provide specific dates to let 
employees know that they’re working within a very short 
time frame. This creates a sense of urgency.

CALL TO ACTION: What’s a call to action (CTA)? Why, it’s 
the whole reason for sending the poster in the first place. 
It’s what you want employees to do (in this case, to go  
use ALEX).

EASY URL: Ideally, the poster would include a short, 
simple, public-facing URL employees or their family 
members could use to go straight to ALEX. If that’s not 
possible, add in the most direct route to getting there 
available to your employees, whatever that might be.

1

2

3

4

5

6

https://www.meetalex.com/
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Sample Intranet Banners

Sample copy for non-ALEX OE intranet banner ads:

Are you sure last year’s plans are still saving  
you money?
It pays to double check.
[Start now]

Don’t default into a plan you don’t want.
Pick your 2017 benefits before [Month, Day]
[Start now] 

The time is now! 
Pick your 2017 benefits before [Month, Day]
[Start now] 

1

2

https://www.meetalex.com/
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Sample Intranet Article

A NOTE ON ART: Try to choose a photo that evokes a warm, surprising reaction. A good free image site is freeimages.com. 
Or ask your art or marketing department if they have a paid account with a stock photo provider like Thinkstock.com.

https://www.meetalex.com/
http://www.freeimages.com
http://www.thinkstockphotos.com
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Sample Intranet  
Article
(Continued)

You and ALEX Can 
Save the Day! 
This year, our open enrollment period will run from [Day 
of the Week] to [Day of the Week].

As you know, we’re offering a new high-deductible plan 
this year—and we’re also launching our new wellness 
initiative. So before you make your selections, we’d 
strongly encourage you to first go to [web address for 
ALEX conversation here] and let ALEX the virtual benefits 
counselor walk you through your options.

The chat is surprisingly fun (trust us), it takes only a few 
minutes, and it will give you peace of mind that you made 
the right choice. If you have any questions, please get in 
touch with [contact name] at [email address] or [phone 
number] for more information.

https://www.meetalex.com/
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Sample Intranet Q&A

This enrollment season, we’re happy to welcome 

ALEX® to explain your benefits options and help you 

choose the plan that’s best for you and your family.

Since this is our first time working with ALEX, we 

thought we’d get to know him a little bit—and find 

out what he can do.

 

[Company Name Here]: Ok, ALEX, for those who  

haven’t had the chance to chat with you yet, tell us  

a little about how you’ll be helping folks this open  

enrollment.

ALEX: Sure, so…when it comes to giving solid benefit 

advice, half the battle is knowing the benefits inside 

and out. (They teach you that on day one of virtual 

benefit counselor school.) And, well, I know  

[Company’s] benefits like the back of my hand. 

[Company Name Here]: You have hands?

ALEX: Next question.

[Company Name Here]: Ok. If knowing the benefits is 

half the battle, what’s the other half?

ALEX: Being a counselor is more than just being a 

pretty spreadsheet.

You have to be able to translate all the crazy charts 

and lawyer-ish terminology into plain English. And 

when I do this during open enrollment, it will help 

[Company] employees be able to understand their 

options as well as I do.

And that’s important because, when it comes to  

making a decision about your benefits, it’s more than 

just getting a recommendation. It’s understanding 

WHY you got that recommendation, and what to  

expect when you actually use your benefits. 

https://www.meetalex.com/
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Sample Intranet Q&A
(Continued)

[Company Name Here]: All right. Give us a little  

preview of your encyclopedic knowledge. What’s 

the number one thing [Company] employees need 

to know this enrollment season?

ALEX: Well, actually, there are TWO things. First, this 

year, [Company] has [information here]

[Company Name Here]: What’s the second thing?

ALEX: [ALEX lists second thing]

[Company Name Here]: Fantastic. Ok, last thing:  

how and when can folks talk to you about their  

benefits this year?

ALEX: All they have to do is go to <<URL here>>  

starting [Month, Day] [Company’s] annual enrollment 

period for 2017 starts [Month, Day] and runs through 

[Month, Day] but I’ll be ready on [Month, Day], so I  

can help you even before you need to make  

your decisions.

Oh, and people should know that once  

I’m available…I’m really, truly available. Ready to  

talk, 24/7, from anywhere people have an internet  

connection. If you have a partner who you want to 

include in the decision process, just bring that URL 

home and we can all talk together.

[Company Name Here]: That sounds great! Thanks 

so much for talking with us. We’ll see you in 

[Month]!

ALEX: Awesome. See you all then! 

NOTE FOR NON-ALEX USERS:

If you don’t have ALEX, the focus of your intranet 

article or Q&A might be to guide employees to other 

resources—like recorded webinars, guides, benefits 

fairs, and videos.

https://www.meetalex.com/
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BENEFITS-THEMED 
COCKTAIL RECIPES

2017

The Ultimate

OPENENROLLMENTCommunicationPlaybook

https://www.meetalex.com/
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The HDHPiña Colada

Ingredients
Low-Premium Liquids:
•  1 oz. coconut cream
•  3 oz. pineapple juice

High-Deductible Drink:
•  2 oz. white rum

HSAccoutrements:
•  1 pineapple slice

Instructions
Crush up about a cup of ice in a blender. 
Then add the High-Deductible Drink. Your 
guest may panic for a minute about how 
substantial the High-Deductible Drink is, but 
just remind them that it’s about to be cut 
by the sweet savings of the Low-Premium 
Liquids and HSAccoutrements. Happily 
splash in the liquids and blend until smooth. 
Pour the mixture into a glass, add the 
HSAccoutrements for garnish, and voila! 

Your guest will enjoy, knowing that in 
the long run their HDHPiña Colada was a 
good choice.

If the High-Deductible Drinks 
aren’t right for your guest just 
yet, you can always serve them 
the alcohol-free “Traditional 
Plaña Colada”:

Ingredients
• 2 oz coconut cream
• 4 oz pineapple juice
• 1 cup crushed ice
• 1 pineapple slice

Instructions
Throw in that crushed ice first, 
then add the juice and the 
coconut cream. Blend it up, 
pour it out into a glass, and 
garnish with pineapple. 

https://www.meetalex.com/
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The Leave of Absinthe

Ingredients
• 1 teaspoon of absinthe
• 2 tablespoons of Benedictine 

liqueur
• 1/4 cup of dry vermouth

Instructions
Pour all the ingredients into a 
cocktail shaker. 
Add ice cubes and stir for one 
minute, then strain into a classy 
martini glass.

Squeeze the orange peel over 
your drink, drop the peel into the 
glass for even more class, and let 
all that FMLA-related stress you 
carry in your shoulders melt away 
as you enjoy your first sip….

If you’re more the teetotaler type, 
try the alcohol-free “Maternity 
Leave”: 

Ingredients: 
• 1 teaspoon alcohol-free Anise 

Extract (there really is such a 
thing) 

• 1 cup sparkling water 
• 1 marachino cherry 

Instructions: 
Throw the crushed ice and other 
ingredients into a shaker. Shake, 
like you do, pour it out into a 
glass, and enjoy.

https://www.meetalex.com/
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The COBRA Bite

Ingredients
• 1/2 pint of hard cider
• 1/2 pint of lager
• A splash of blackcurrant syrup

Instructions
Grab a pint glass. Pour the cider in 
first, then your lager of choice, then 
the dash of blackcurrant syrup.

Put the cocktail aside until your 
guest experiences a qualifying 
event such as losing their job, 
getting a divorce, or busting out a 
truly awkward move on the dance 
floor. Then, offer it to them—and 
anyone they came to the party 
with! Wait 60 days, and if they 
haven’t drunk it yet, pour the whole 
thing out.

If your guest doesn’t bite on this 
COBRA cocktail (whether because 
of the cost or the alcohol content), 
you can always suggest the “Private 
Plan” to them instead:

Ingredients
• 1 pint of regular ol’ non-alco-

holic apple cider
• A dash of blackcurrant syrup

Instructions
Grab another pint glass. Pour in 
the apple cider. Then, splash in the 
blackcurrant syrup on top.

https://www.meetalex.com/
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ALEX Products 
ALEX does far more than help employees choose their benefits. Now, the ALEX platform includes 

interactive conversations and videos that guide employees through tough retirement savings, wellness, 

health care consumerism, and leave of absence decisions, too. 

Benefits Sneak Peek Video
Drive home your company’s most important open 
enrollment messages and drives traffic to ALEX. 

Financial Wellness
Promote your financial wellness offerings, help your 
employees improve their sense of wellbeing, and 
encourage meaningful behavioral change.

Leave of Absence
Guide your employees through the entire leave of 
absence process with practical advice and personalized 
information.

Your 401(k)
Get your employees to participate in your 401(k) or to 
increase their contributions.

Making The Most Of Your Plan
Give your employees practical advice on how to use 
their health insurance plans. 

Benefits Counselor
Give your employees the personalized guidance they 
need to make the best possible benefits decisions for 
them, their families, and their bank accounts.

All of our ALEX products are priced based on the number of employees you have at your company.

How much do these ALEX products cost?

https://www.meetalex.com/
https://www.meetalex.com/product/financial-wellness/
https://www.meetalex.com/product/leave-absence/
https://www.meetalex.com/product/401k-plan/
https://www.meetalex.com/product/making-plan/
https://www.meetalex.com/product/choosing-plan/
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ALEX—the best SaaS employee communication platform in the universe—saves HR leaders time and 

money by guiding employees through difficult health insurance, retirement savings, leave of absence, 

and wellness decisions. Hundreds of companies, including 91 of the Fortune 500, with more than 15 

million employees in total, trust ALEX to transform confusing jargon, legalese, and gobbledygook into 

useful information and helpful advice. To learn more, please visit meetalex.com.

About ALEX

Follow us on social media

https://www.meetalex.com/
https://www.meetalex.com/
https://twitter.com/JellyvisionALEX?ref_src=twsrc%5Egoogle%7Ctwcamp%5Eserp%7Ctwgr%5Eauthor
https://www.youtube.com/user/JellyvisionJBC
https://www.linkedin.com/company/jellyvision-alex
https://www.meetalex.com/blog/
https://www.instagram.com/jellyvisionalex/

