
MJ Insurance’s Gift to  
Budding Insurance Professionals

I
t’s no secret the insurance world 

will soon be rocked by the flood of 

individuals hitting their blissful golden 

years of retirement – 25 percent of the 

insurance industry is on track to retire 

by 2018. It’s also common knowledge 

that today’s young people haven’t ex-

actly jumped at the chance to fill these 

professional voids. 

MJ Insurance, an Indianapolis-based 

agency, has taken it upon itself to help 

remedy this dire situation. The agency 

recently gifted $250,000 to help estab-

lish a student-run insurance captive that 

will be owned by Butler University, also 

located in Indianapolis. The goal is for 

the program to be fully operational by 

the 2019-2020 academic year.

The experimental program is designed 

to prepare future leaders in the insur-

ance industry by providing them with 

hands-on experience. Students will 

learn how to write insurance policies, 

explore coverage terms, and finance the 

company, all while practicing insuring 

certain programs themselves such as the 

University’s live mascot, Butler Blue III, 

and other exposures. 

Jon Loftin, President and COO of MJ 

Insurance, says, “We believe that it will 

provide the Butler students the ability to 

experience all facets of insurance includ-

ing, but not limited to, company/captive 

formation, distribution, finance/account-

ing, underwriting, and claims. We can’t 

think of a better way to provide students 

with a ‘real life, real business’ experience 

within our industry than this.” 

“We are very excited about 

this partnership with Butler and 

believe that it has enormous 

potential.”
– Jon Loftin

Zach Finn, Butler University Clinical 

Professor & Director of the Davey Risk 

Management and Insurance Program, 

agrees wholeheartedly. 

“We have students who manage a $2 

million financial endowment, and many 

universities around the country do that. 

There’s no reason students with the 

proper setup couldn’t manage an insur-

ance company.”  

MJ Insurance’s gift of $250,000 

will cover the minimum amount 

of capital needed to fund a cap-

tive insurance company at its 

outset. The College of Business 

will also solicit gifts to fund the 

operating costs. 

“I can say the University 

has completely embraced this 

program without hesitation and 

is equally as excited about it and 

our Industry as we are.”
– Jon Loftin

MJ Insurance is already a big supporter 

of Butler University’s insurance program 

that allows students to earn a Bachelor 

of Science in Risk Management and 

Insurance, and they plan to do more 

than simply provide the funds for this 

trial program. 

“We have a very strong relationship 

with the University and will hold an 

advisory board seat for the Captive, as 

well as on the Advisory Board for the 

Davey Insurance & Risk Management 

School at Butler,” Jon states. “Further-

more, I sit on the board for the Butler 

Business Consulting Group, a for-profit 

consulting arm of the Butler College of 

Business that involves students in actual 

consulting projects in the Indianapolis 

business community.”

There’s a crucial need for programs like 

the one MJ Insurance and Butler Uni-

versity are creating. According to figures 

from the U.S. Bureau of Labor, the 

insurance industry will need to replace 

104,000 insurance sales agents, 71,900 

claims adjusters, 67,400 claims/policy 

processing clerks, 28,900 underwriters, 

8,500 software developers/program-

mers, 7,500 computer/information 

analysts, and 6,900 actuaries by 2022. 

However, Jon hopes those statistics are 

starting to turn around. 

“We are finding that most young adults 

today are simply unaware of what 
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extraordinary opportunities exist within 

this industry that often times align more 

closely with their career, financial and, 

most importantly, their life goals.” 

“The insurance industry has 

been very rewarding to me over 

my lifetime, and I appreciate all 

that it has given to me, my family, 

and the opportunity to be the 

founder of MJ Insurance, Inc. for 

the past 51 years.”
– Michael Bill, Chairman &

Founder of MJ Insurance

This is just the first step in generating 

interests among Millennials. Jon hopes 

other agencies will follow suit and lend 

a helping hand. 

“There will definitely be needs from the 

industry to make this work and MJ has 

designed the restricted-use endowment 

in a way that encourages this!  We are 

formalizing the needs now and will be 

reaching out to our friends in the busi-

ness to determine if they would like to 

participate in this very unique opportu-

nity, while articulating the benefits they 

can receive by doing so.”

Steve Standifird, College of Business 

Dean, is optimistic of the program’s 

potential. 

“In an industry that is in desperate need 

of talent, we’ll not only be providing 

them talent, but talent that is much 

closer to being job-ready than they’re 

going to find anywhere else. That’s one 

of the big motivations for doing this – to 

give our students a significant advantage 

going into the workforce.”

Add Value with  
Risk Management Resources

H
ow have you delivered value to 

your commercial lines custom-

ers today?  Superior products, 

innovative technology, outstanding 

service and support – each add value to 

the insurance transaction. As a Central 

agent, you can provide everything 

your commercial customers want 

with the myCentral website. We’ve 

added more risk management re-

sources to ensure you have the means 

to help educate our policyholders on 

the benefits of a comprehensive loss 

control program:

 Educational videos on a variety of

safety and prevention topics

 Interactive risk management tools

including logs, reports, and loss

prevention websites

 Loss control bulletins for many

lines of business to educate the

customer on best practices and

loss prevention techniques

 Training webinars and in-house

safety training for employees

 A library of on-demand videos

and DVDs

 Biographies of our loss control

team members

 Links to additional web resources

And the Risk Management tab is just 

one of the many great features of 

myCentral that provides value. Your 

commercial customers can also:

 View their policy

 Make a premium payment

 Complete their Premium

Audit online

 Report and

monitor a claim

 Generate Certificates of Insurance

 View billing information

 Request policy changes

 View and print auto ID cards

myCentral is also available as a mobile 

app for both Apple and Android devices 

so business owners have the freedom 

to access information when and where 

they need it.

Of course, we also want to make sure 

you, the agent, have the knowledge 

you need to provide your customers 

the value of top-notch loss control ser-

vices. The Loss Control Services page 

on Agents Access is a comprehensive 

source for all things loss control! Not 

only do you have access to the same 

information available to your customers 

on myCentral, the page offers agent-

specific pieces like Sample Recom-

mendations. And we’ll continue to add 

more resources and content in the 

coming months. 

Log in to Agents Access and click on the 

Loss Control Services link on the Com-

mercial menu to see all of the resources 

and information available. 
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